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To over come FOMO, you have to set clear objectives in your business. Trying to
keep up with others will exhaust you, leave you broke and with buyers remorse.

Check the boxes that apply to you and begin to create a plan that will keep you
focused on the end goal, and make a commitment to stick to the plan.

Do You have a Business Plan, and are your following it?

Do You have a budget for investing into your business?

Are you allowing confusion about your business, to create fear & anxiety?

Are you trying to find an easy solution instead of doing the work?

Have you purchased services & programs in your business that you are not
implementing?

Are you spending money you don't have to stay current with your business
counterparts?

Are you a fan or student of those who coach or mentor you ? (fans follow,

Students learn what is needed and when to implement)
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KNOW WHAT SEASON YOU ARE IN

1. Start-up
2. Building
3. Growing

1. Start-up: If you are in this season you have a business idea and now you are
creating the blueprint of what the business will look like. This is the birthing
stage.

a. Business Plan (Research)

b. Marketing Plan (Target Market, Who are your customers and what problems
are you solving for them)

c. Business Structure (Sole Proprietor, LLC, S Corp)

d. Funding the business (Investors, Loans, Savings)

2. Building: What systems will you use to keep the business organized and running
smoothly.

a. Email Auto-Responders

b. CRM-(Customer Relationship Manager)

c. Website

d. Social Media Platforms to engage on (where your customers are)
e. Collaborations with other entrepreneurs

3. Growth: Bringing on a team

a. Scaling your business to make a greater impact

b. Creating community around your brand.

c. Creating consistency in your message

d. Partnerships that are aligned with your business industry.
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How Does This Relate To FOMO?

When you know what season you are in, you won't allow FOMO marketing to grip you
because, you have discerned that a business takes times to grow and that there is trial and
error, and data that has to be measured.

So when you are going through your due diligence as an entrepreneur, you begin to learn
there are no over night success's. You have to stay consistent with your brand message to
the right audience, to gain their trust so they become repeat customers.

[ hope from this checklist you will begin to do a reassessment of where you are in your
business. What is it that you have already purchased and have not utilized, is the purchase

conducive to the season that you are in?

You as an entrepreneur should be aware of the marketing strategies of your coaches or
mentors, are they using FOMO to get you to purchase from them?

The only time you should be purchasing for your business is:

1. When you are clear on what your goals and objectives are for your business and you are
purchasing with the mindset to take the business to the next level, through training
materials, books or conferences.

FOMO Marketing will never get you where you need to be in your business because, when

you purchase out of fear, you repel that which you desire in your business.

Much Sucess In Your Business Endeavors
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