EMAIL 3 - SOLVE THEIR #1 PROBLEM

Subject line: This sound familiar?

[bookmark: _GoBack]Most freelancers I know can't stand client phone calls. 
Heck, I can’t stand them either.
For a long time, I thought I just had to deal with it. Some problems aren’t fixable, right?
Turns out, that’s not the case at all. And in this email, I'm going to show you two steps you can take immediately to avoid this problem once and for all.

Step1:  Initiate client check-ins with informative emails 
The #1 key to minimizing client calls is pre-empting any questions they might have. The easiest way to do that? 
Regularly email them all the information they could possibly need about your work. You want to come across like you’re on top of everything so they don’t need to worry. 
To do that, you just need to include these 3 points in your email: 
 Here’s the progress I’ve made 
 Here’s what’s happening next 
 Here’s what I need from you 

Step 2:  Create in the open 
Don’t keep your projects hidden away until it's time to reveal them to your client. Instead, try to work on them and give clients access in real-time. 
For example, if you're a copywriter, write in a Google Doc and give clients access. 
If you're a designer, create a prototype in InVision and sync it with your Dropbox account. 
This can feel a little uncomfortable at first, but sometimes clients just want reassurance that you're working on your project (especially those pesky micromanagers). 
Being able to see real-time updates can help squash that urge to check in constantly. If they have something that they can continuously refer back to, it'll let them know that the project is ticking along and in safe hands. 
Those two steps seem pretty small, right?
That’s what makes them so great. With just a small time investment, you can eliminate half of the pesky client phone calls that clog up your calendar. 
Tomorrow, I’m going to send you one of my other favorite quick wins—so keep an eye out!

YOUR NAME
